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The Beauty Health Company Announces Hiring of Two Senior Executives to Support Growth

August 4, 2021

Ben Baum Joins as Chief Experience Officer

Stephan Becker Named President of EMEA

LONG BEACH, Calif.--(BUSINESS WIRE)--Aug. 4, 2021-- The Beauty Health Company (“BeautyHealth” or the “Company”) (NASDAQ: SKIN), a
global category-creator in beauty health leading the charge with its flagship brand HydraFacial, today announced the appointments of Ben Baum as
Chief Experience Officer, effective immediately, and Stephan Becker, as President of EMEA, effective October 1, 2021.

This press release features multimedia. View the full release here: https://www.businesswire.com/news/home/20210804005385/en/

Ben Baum Joins as Chief Experience
Officer

Mr. Baum has over two decades of
experience as a senior operating executive
in apparel, retail and technology.
Leveraging his expertise in digital
transformation and customer experience,
Mr. Baum will oversee the Company’s
digital transformation across brands and
product innovation.

“As we enter a new phase of growth, we’re
thrilled to welcome Ben to our team,” said
Clint Carnell, Chief Executive Officer of
BeautyHealth. “His technology-focused
and consumer-centric background will
greatly enhance our connection with our
consumer and our business. Under his
leadership, we look forward to building
upon our vision of deeply engaging with our
consumers to establish a connected
BeautyHealth community that benefits
everyone – our providers, estheticians, the
customer and our company.”

Most recently, Mr. Baum served as
Executive Vice President of Marketing,
Growth and Ecommerce for the plus-size
women's fashion retailer, Torrid.
Throughout his career, he has served in a
variety of merchandising and corporate
strategy roles for well-established brands,

including Target, Google, bebe, Tailored Brands, parent of Men's Wearhouse, as well as Jos. A. Bank.

“I am honored to have joined a company building a connected community in this rapidly evolving beauty health category the company has created,”
said Baum. “The Company’s unique business model and compelling product offering create a highly engaged community within the BeautyHealth
ecosystem. I look forward to engaging and accelerating initiatives to further strengthen its connected communities in new and innovative ways.”

Stephan Becker Named President of EMEA

Mr. Becker is an international business leader, with over 20 years of experience expanding brands throughout the beauty, lifestyle and healthcare
categories. He has a strong track record of growing market share and achieving stellar sales and profit results. As President of EMEA, he will be
responsible for growing BeautyHealth’s footprint throughout the EMEA markets.

“We’re passionate about bringing BeautyHealth and HydraFacial to new global markets, strengthening our position in existing markets and filling the
demand for our services around the world,” Clint continued. “As we expand our direct market through organic growth and distributor acquisitions, we’re
pleased Stephan will soon become part of our BeautyHealth family, and we’re excited to work together as we build our global infrastructure in order to
reach our worldwide expansion goals in the EMEA region.”

Mr. Becker will be joining BeautyHealth from Kao Group, an international cosmetics, beauty and hair care company, where he has served as General

https://www.businesswire.com/news/home/20210804005385/en/


Manager DACH and the Vice President of Global Marketing. Mr. Becker also has led in senior roles at leading beauty and consumer companies, such
as COTY, where he implemented a successful turnaround strategy for the Color Cosmetics Category and P&G, where he developed the commercial
structure via distributors in over 20 countries.

“Consumer behavior towards health and wellness has significantly accelerated, and BeautyHealth has a tremendous opportunity internationally. The
brand strength we have seen from select marketing initiatives, including the recent pop-up location in London, is compelling. I am excited to be joining
the team this October to help expand the Company’s brand presence, awareness and sales in the EMEA region, as we further accelerate the global
presence of BeautyHealth,” said Mr. Becker.

About The Beauty Health Company

BeautyHealth is a category-creating beauty health company focused on bringing innovative products to market. Our flagship brand, HydraFacial, is a
non-invasive, and approachable beauty health platform and ecosystem with a powerful community of estheticians, consumers and partners, bridging
medical and consumer retail to democratize and personalize skin care solutions for the masses. Leading the charge in beauty health as a category-
creator, HydraFacial uses a unique delivery system to cleanse, extract, and hydrate with their patented hydradermabrasion technology and super
serums that are made with nourishing ingredients, providing an immediate outcome and creating an instantly gratifying glow in just three steps and 30
minutes. HydraFacial® and Perk™ products are available in over 87 countries with over 17,000 delivery systems globally and millions of treatments
performed each year. For more information, visit the brand on LinkedIn, Facebook, Instagram, or at HydraFacial.com. For more information, please
visit at https://investors.beautyhealth.com/.

Forward-Looking Statements

Certain statements made in this release are “forward looking statements” within the meaning of the “safe harbor” provisions of the United States
Private Securities Litigation Reform Act of 1995. When used in this press release, the words “estimates,” “projected,” “expects,” “anticipates,”
“forecasts,” “plans,” “intends,” “believes,” “seeks,” “may,” “will,” “should,” “future,” “propose” and variations of these words or similar expressions (or the
negative versions of such words or expressions) are intended to identify forward-looking statements.

These forward-looking statements are not guarantees of future performance, conditions or results, and involve a number of known and unknown risks,
uncertainties, assumptions and other important factors, many of which are outside BeautyHealth’s control, that could cause actual results or outcomes
to differ materially from those discussed in the forward-looking statements.

Important factors, among others, that may affect actual results or outcomes include BeautyHealth’s ability to manage growth; BeautyHealth’s ability to
execute its business plan and meet its projections; potential litigation involving BeautyHealth; changes in applicable laws or regulations; the possibility
that BeautyHealth may be adversely affected by other economic, business, and/or competitive factors; and the impact of the continuing COVID-19
pandemic on the Company’s business. BeautyHealth does not undertake any obligation to update or revise any forward-looking statements, whether
as a result of new information, future events or otherwise, except as required by law.

View source version on businesswire.com: https://www.businesswire.com/news/home/20210804005385/en/
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