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Item 7.01. Regulation FD Disclosure.

The Beauty Health Company (the “Company”) expects to use the presentation attached to this Current Report on Form 8-K (the “Current Report”) as Exhibit 99.1 (the “Investor Presentation”) and incorporated herein by reference, in
whole or in part, in connection with presentations to investors, analysts, and others during a fireside chat at the DA Davidson 5" Annual Consumer Growth Conference on March 10, 2022 at 8:00am Eastern Standard Time. The Investor
Presentation is also available on the Company’s website at: https://investors.beautyhealth.com/. The fact that the Investor Presentation is being furnished should not be deemed an admission as to the materiality of any information
contained in the Investor Presentation.

The information contained in the Investor Presentation is summary information that is intended to be considered in the context of the Company's Securities and Exchange Commission (“SEC”) filings and other public announcements
that the Company may make, by press release or otherwise, from time to time. The Company undertakes no duty or obligation to publicly update or revise the information contained in this Current Report, except as required by law,
although the Company may do so from time to time as its management believes is warranted. Any such updating may be made through the filing of other current or periodic reports or documents with the SEC, through press releases, or
through other public disclosure.

Exhibit 99.1 contains forward-looking statements. These forward-looking statements are not guarantees of future performance and involve risks, uncertainties, and assumptions that are difficult to predict. Forward-looking statements
are based upon assumptions as to future events that may not prove to be accurate. Actual outcomes and results may differ materially from what is expressed in these forward-looking statements.

The information set forth under Item 7.01 of this Current Report, including Exhibit 99.1 attached hereto, is being furnished and shall not be deemed “filed” for purposes of Section 18 of the Securities Exchange Act of 1934, as amended
(the “Exchange Act”), or otherwise subject to the liabilities of such section. The information in Item 7.01 of this Current Report, including Exhibit 99.1, shall not be incorporated by reference into any filing under the Securities Act of
1933, as amended, or the Exchange Act, unless expressly incorporated by specific reference in such filing.

Item 9.01. Financial Statements and Exhibits.
(d) Exhibits.

Exhibit No. Description

99.1 Investor Presentation
104 Cover Page Interactive Data File (embedded within the Inline XBRL document)



SIGNATURE

Pursuant to the requirements of the Securities Exchange Act of 1934, the registrant has duly caused this report to be signed on its behalf by the undersigned hereunto duly authorized.

Dated: March 10, 2022 The Beauty Health Company
By: /s/ Liyuan Woo
Name: Liyuan Woo

Title: Chief Financial Officer
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ABOUT THE PRESENTERS

* Joined BeautyHealth in February 2022

ANDREW STANLEICK * Former EVP Americas, Coty; CEO, Kylie Jenner Beauty
President and Chief * Advised Kim Kardashian West on her KKW Beauty business

Bxecutive Officer * President, COACH Europe and COACH Asia
* Unilever and 'Oréal sales and marketing roles (UK, France, Russia, Eastern Europe, SE Asial

COTY KYLECOSMETICS KKWBEAUTY c:oifens LOREAL
Sl Unillawver

* Joined BeautyHealth in September 2020
LIYUAN WOO * Former COO and CFO of The VOID, a virtual reality enterfainment company
Chief Financial Officer * Served as CFO for SharkNinja, Gymboree, and bebe
* Deloitte M&A and Financial Advisory Services

B bebe  Shark|NINA Deloitte




We are a ¢ afegory creatol

We are an omnichannel beauty, health, and wellness plafform.

We are a connected community for those seeking to live their best lives.

We are reinventing the consumer’s relation

wveee BEAUTYHEALTH
&

ship with their skin and self-confidence.




DEFINING THE BEAUTY HEALTH INDUSTRY

MEDICAL TRADITONAL
AESTHETICS BEAUTY
Correclive and more Widely accessible,

asive overthe-counfer
energybased Topicals, supplements,

2alments in digilal fools

al seffing

BEAUTY HEALTH

SKIN HEALTH

WWE ARE AN Al
COMPANY, NCT
AN OR COMPANY

o S .
95% of HydraFacial customers use other reatments In a year

EXPANDING
DEMOGRAPHICS

GENERATIONS GEMNDERS GEOGRAPHIES

ad




BEAUTY HEALTH SPANS MASSIVE GLOBAL OPPORTUNITIES...

Spa Services Aesthetics
~$47 5B ~$12B

~12% growth  ~11% growth




. WITH NO SHORTAGE OF POTENTIAL CHANNELS

i
Medical Non-Medical




CREATING THE CATEGORY WITH OUR FLAGSHIP BRAND

hydratacial

@ BEAUTYHEALTH'

Cleanse. Exiract. Hydrate.

A highly effective, non-invasive and approachable experience.
Appropriate for all ages, genders, skin fones, and skin types.

Omnichannel distribution where consumers live, work, and play.

3 steps. 30 minutes. Best

$200

Average cast to consumer

~5 month

Average Delivery System
payback period

40

NPS among consumears
Higher than Batox

Millions

Experiences provided per
year




THE HYDRAFACIAL ECONOMIC MODEL
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Glossary of Key Performance Indicalors

= Delivery Sysi

1 ASP: Average sale price for a Delivery System

= Delivery Systems Sold: Number of Delivery Systems sold during a period

= Instal

=: Total number of Delivery Systems actively employed by providers to offer experiences to consumers




Expand our footprint by selling innovative products and
connected experiences to providers and consumers

Invest in our providers, especially the trusted a/esthetician,
& tuming them into brand evangelists and advocates providing
firstclass experiences

TH E /\/\ASTE R P I_A N Nourture direct relationships with cur consumers, building

brand awareness and driving them to our trusted community

Build our global infrastructure and @ connected technology

@ w platform to fuel growth and community engagement

Supercharge our platform with targeted acquisitions to
complement our porffolio and spin our flywheel fasfer




Meet
Syndeo.

HydraFacial REIMAGINED

LAUNCHED MARCH 2022

(3 CONNECTED TECHNOIOGY [] APP INTEGRATION
@ EASE OF USE IMPROVEMENTS 4 HOME EXTENSION




OUR COMPETITIVE EDGE: THE CONNECTED COMMUNITY
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THE BEAUTYHEALTH COMMUNITY Hiigher than Borox

Delivery System Insiall Base  NPS among a/estheticians

Become a fop educator and x * Raise brand awareness and
deployer of beauty health [ acfivate consumers fo generate
professionals, empowering increased fraffic to our provider

providers with knowledge of our nefwork
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i e PROVIDERS CONSUMERS ~ overage HydroFacial consumer
Host education workshops and receives multiple experiences per
events at HydraFacial Experience year
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LOVED AROUND THE WORLD... AND NEAR YOU

@ Office & Assembly Facility, long Beach, CA

@ Shanghai HFX Experien
—

o»—r:-.e-@ crce Cenle
90+ 20,399

ountries ond Territories

& Delivery System Install Base




GOING GLOBAL




ACQUISITIONS: ENHANCING THE FLYWHEEL

MEDICAL
AESTHETICS

Acquisition criteria

o Differentiated product or service / high Net Promoter Score

o Complementary to our existing platform and community, leveraging the trusted a/esthetician

o Financially attractive profile via compelling revenue growth, recurring revenue characleristics, or profitability




COMPELLNG FINANCIAL PROFILE

Net sales by region ($mm] Gross margin

B Americas MEMEA m APAC FY21 vs FY19

Net sales by segment [$mm) Net loss [$mm)

Delivery Systems  m Consumables

H Adjusted EBITDA ($mm)’

?mﬁ"f"“‘
I K .

$901.9mm

Cash and cash
equivalents

112/31/21)

$22,080

Delivery System ASP
021)

6,191

Delivery Systems Sold
(2021

20,399

Install Base
(2021)




LED BY A VISIONARY MANAGEMENT TEAM

President and Chief
Executive Officer
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KEY INVESTMENT HIGHLGHTS

TN

(1) Category creafing products and experiences

N

( 2 ) Consumer and provider loyalty

(
p |

4

) Engaging and connected platform

3
® BEAUTYHEALTH" ( 4} Multi-dimensional growth opportunities

P

N

(5)

v

( é\ Differentiated technology

) Compelling economic profile

(7 T Experienced management and board
dL A .
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RECONCIUATION OF NON-GAAP MEASURES

Reconciliation of Gross Profit to Adjusied Gross Profit Reconciliation of Net Loss o Adjusied EBITDA and Adjusted EBITDA Margin
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Adjusted grass margin

43
$7.7
6.5%

ot romecurring and one-ime fees’

Adjusted EBITDA
Ad]usied EBITDA margin
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